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Media release

TIA Chief Exec named AuSAE Association
Influencer 2020
TIA Chief Executive Chris Roberts has been selected as one of 13 New Zealand and Australian
Association Influencers in 2020.
The inaugural programme, hosted by the Australasian Society of Association Executives
(AuSAE), highlights the outstanding contributions of individuals in the association
community. Mr Roberts is one of only two New Zealanders to be recognised.
An independent judging panel of experienced and passionate association leaders selected
the Association Influencers based on how they demonstrated influence, exemplary
leadership, unrivalled guidance, strength in resilience and service to the sector over the last
12 months.
“I’m honoured and humbled to be acknowledged in this way,” says Mr Roberts. “I’m
supported by a great team at TIA and passionate about our awesome tourism industry and
the people in it – and I will keep fighting for them.”
TIA Chair Gráinne Troute says, “Throughout the past year, Chris has led and represented the
whole tourism industry, demonstrating leadership through our most challenging period ever,
from the West Coast flooding, the Whakaari-White Island disaster and through the global
pandemic.
“Chris has represented the tourism industry with energy, creativity and resourcefulness,
working long hours and leading the team through a period of very significant change.”
AuSAE President and Judging Panellist Lyn McMorran described the high calibre of the
nominees in this first year of the programme. “It has been our privilege to acknowledge each
and every one of the nominated individuals; their tireless efforts to make a significant and
lasting impact within the Association industry will set the benchmark for their fellow
professionals into the future.
“We thank all our nominees for their continued support and commitment to our community
over the last 12 months and congratulate all our Association Influencers of 2020.”
To meet the AuSAE Association Influencers 2020 and nominees, visit: Association
Influencers 2020 (ausae.org.au).
TOURISM INDUSTRY AOTEAROA
Inspire House, 125 Featherston St, Wellington 6011, New Zealand
P +64 4 499 0104 www.tia.org.nz E info@tia.org.nz

#AuSAEAssociationInfluencers2020
For more information, please contact:
Cheryl Whitfield
Communications and Brand Specialist
021 195 7293
cheryl.whitfield@tia.org.nz

KEY FACTS
Prior to the COVID-19 pandemic:

•

•
•
•

Tourism in New Zealand was a $114.8 million per day industry. Tourism delivered
more than $48 million in foreign exchange to the New Zealand economy each day
of the year. Domestic tourism contributed another $66.7 million in economic
activity every day.
Tourism was New Zealand’s biggest export earner, contributing $17.5 billion or
20.1% of New Zealand’s foreign exchange earnings (year ended March 2020).
13.6% of the total number of people employed in New Zealand worked directly or
indirectly in tourism. That means 384,186 people were working in the visitor
economy.
The Tourism 2025 & Beyond sustainable growth framework/Kaupapa Whakapakari
Tāpoi has a vision of growing a sustainable tourism industry that benefits New
Zealanders.

Visit www.tia.org.nz for more information
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