i H z o I TOURISM
21 W AOTEAROA

5 May 2021
Media release

4 out of every 10 tourism jobs lost in
last year, survey shows

New Zealand’s tourism businesses have on average seen their revenues cut almost in
half and have shed 4 out of every 10 of their staff, according to a new survey by Tourism
Industry Aotearoa.

Now, with the Tasman travel bubble open, getting back the staff they need is one of the
biggest concerns for the 333 tourism businesses that responded to the survey, which was
released today at TRENZ Hui 2021.

The survey is the fourth that TIA has conducted over the past 12 months to assess
tourism industry sentiment through the pandemic. The latest survey was conducted 9-20
April, covering the period when the trans-Tasman travel bubble was announced and its
first two days.

Survey respondents reported an average 40% reduction in their staff numbers since New
Zealand'’s borders closed a year ago. Expanded out to the 225,384 people who were
directly employed in the tourism industry pre-COVID-19, this equates to 90,000 job
losses.

The Lower South Island saw the biggest workforce drop — down 53%. And sectors with a
high reliance on international visitors experienced the biggest job losses, with the culture
and heritage sector down 64% and tourism services down 61%, compared with holiday
parks being down by 26%.

“Three-quarters of respondents said the Tasman bubble was important for their business
survival,” TIA Chief Executive Chris Roberts says. "However, the biggest impediment to
recovery, selected by almost two-third of respondents, is availability of staff.”

22% of respondents were not confident that they will meet their staffing needs as
international travellers return. Businesses in Queenstown, Canterbury and Auckland in
particular are finding it hard to fill vacancies.

Respondents also reported an average 48% decline in turnover compared to the previous
year. More than three-quarters of respondents are still running the same type of
business — but it is often a much smaller operation. 43% of businesses said they need to
get back to at least three-quarters of their pre-COVID annual turnover to remain viable,
suggesting there is considerable pressure to raise turnover levels as soon as possible.

65% of respondents consider that the most important thing the Government can do is to
enable borders to be safely opened. 95% said opening up to other countries was
important or very important to their business.
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“In terms of what the industry can do to help itself, respondents said they want clear
leadership, and cooperation across industry and with government to find solutions,” Mr
Roberts says.

The results were released at the start of TRENZ Hui 2021, to help set the scene for
attendees’ discussions on the future of the international tourism sector.

To read the full survey results, go to https://www.tia.org.nz/assets/COVID-19-Summary-
Report-21-April-2021.pdf

About TRENZ www.trenz.co.nz

TRENZ Hui 2021, a reshaped version of New Zealand'’s biggest annual tourism business
event, is being held in Otautahi Christchurch on 5-6 May.

Traditionally, TRENZ brings together New Zealand tourism operators (sellers) with
targeted international travel and tourism buyers and media from New Zealand’s key
established and emerging tourism markets. The event directly helps to grow New
Zealand’s tourism industry.

In 2021, TRENZ Hui is bringing together more than 700 tourism operators and
stakeholders to prepare for the reopening of New Zealand’s borders.

Tourism Industry Aotearoa (TIA) manages TRENZ Hui 2021 on behalf of the Tourism
Industry New Zealand Trust. TRENZ Hui 2021 is supported by Tourism New Zealand, Air
New Zealand, and host region ChristchurchNZ, with funding from the Government’s
Regional Events Fund.

For more information, please contact:
Ann-Marie Johnson

Communications Manager

027 600 4565
ann-marie.johnson@tia.org.nz
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KEY FACTS

Prior to the COVID-19 pandemic:

e Tourism in New Zealand was a $114.8 million per day industry. Tourism delivered
more than $48 million in foreign exchange to the New Zealand economy each day
of the year. Domestic tourism contributed another $66.7 million in economic
activity every day.

e Tourism was New Zealand’s biggest export earner, contributing $17.5 billion or
20.1% of New Zealand’s foreign exchange earnings (year ended March 2020).

e 13.6% of the total number of people employed in New Zealand worked directly or
indirectly in tourism. That means 384,186 people were working in the visitor
economy.

e The Tourism 2025 & Beyond sustainable growth framework/Kaupapa Whakapakari
Tapoi has a vision of growing a sustainable tourism industry that benefits New
Zealanders.

Visit www.tia.org.nz for more information
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