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International Seats Domestic Seats

Target for Value

Visitor Experience Connectivity

Productivity

2014 6.7m

2015 6.9m
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The Aspirational Goal:
$41 Billion total tourism
revenue in 2025
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Gateway Regional

Dispersal of Tourism spending
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2014 2015 2016 2017

100%

19.1%

22.9%

23%

35%

18.4%

22.6%

23.7%

35.2%

17.8%

22.7%

24.2%

35.3%

18.5%

23.7%

22.4%

35.4%

Seasonality - International Arrivals by Season

2017 10m

2016 8.7m

Auckland, Wellington,
Christchurch, Queenstown

All other regions

2014 13.5m

2015 13.9m95.1%

2015
93.4%

2017

2014-2017

International Arrivals Growth

International Spend Growth

2014-2017

28.8%

39.2%

Source:Sabre - Total air capacity (seats)

Source:MBIE

Source: MBIE Monthly Regional Tourism Estimates

Source: International Visitor Survey
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2017 16.2m

94.9%
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Tourism Expenditure

Domestic International

2015
Total for Year

$30.9 Billion$$
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$12.1 Billion

2016
Total for Year

$34.7 Billion
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Source: Tourism Satellite Account

2014
Total for Year
$28.0 Billion$$
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$10.3 Billion
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