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What can | help with?

| want to fly to a lesser-known location in Africa that is generally safe and has a rich cultural history
where my group of friends can learn about their cultural history and be part of informed
conversations about everyday life, politics, family, industry, and future aspirations. We would like to
attend at least one conference or a formal learning program in the city while we are there that will
enable us to meet with local professionals who work in creative or technology sectors. We would
like you to plan an itinerary from Auckland to this city that includes a stop over in Dubai for three
days, either on the way there or the way back. While in the recommended country please plan our
itinerary for six people (three couples) who are active and who prefer boutique hotels or privately
owned homes instead of large hotels. Our stay in the country of choice should be for 10 days and
include at less three different locations of interest that can be accessed by public transport or
through hiring a private driver. The total budget including flights, hotels and attractions is
$10,000NZD per person. Please provide a cost guide for the itinerary for travelling anywhere
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Key Generations in the Market in 2024

Baby Boomers (born 194k964)
Percentage of the consumer population: approximately 20%.
Characteristics: Increased purchasing power, and inclination towards choices based on quality and durability of products.

Generation X (born 1965980)
Percentage share: approximately 25%.
Characteristics: Financial stability, willingness to balance price and quality.

Millennials (born 19811996)
Percentage share: approximately 30%.
Characteristics: Strong orientation towards the digital world, preference for personalisation and experiences.

Generation Z (born 1992012)
Percentage share: approximately 20%.
Characteristics: High social awareness, inclination to seek authenticity and innovation.

Generation Alpha (born after 2012)
Percentage: growing, but less than 5%.
Characteristics: Early involvement with technology, the influence of millennial parents.
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Growing or shrinking? What the latest trends tell us about the world’s population
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Reaching the peak
As of 2024, population size has peaked in 63 countries and areas, including China, Germany, Japan and the RussianalRdderat

the total population of this group is projected to decline by 14 per cent over the next thirty years.

The averag@ageof the population of the world Is also increasing.
In 2030the number of people over 80 will reach 265 million, surpassing the number of babies below the age of one.

By the late 2070s, the number of persons 65 years or older Is projected to surpass the number of persons under 18.
This iIs In part due to the overall increase In life expectancy and decrease in mortality rates over the past three Bgdael éste
2050s, more than half of all global deaths will occur at age 80 or higher, a substantial increase from 17 per cent in 1995.



Population by age group, China

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Hong Kong

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Italy Our World

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Japan

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Nigeria

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Niger

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Senegal Population by age group, Somalia

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario. Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Uruguay

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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Population by age group, Brazil

Historic estimates from 1950 to 2023, and projected to 2100 based on the UN medium scenario.
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will fall 36% over the next decade nationawyth sharper increases

expected In areas which are at a more advanced stage of structural ageing

Because our population Is structurally ageing, migration only slows the
ageing process, but doesn't stop It
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Born between 1997 and 2012, Generation Z is the first generation not
to know life without the internet.
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DeFl1, and the DAO model, Is the best platform as it offers the best
compatibility and interoperabllity with Ethereum.

Most of the cryptocurrencies | deal in are based on Ethereum thro
EVM compatibility or an EfGoken. Last year, Layer 2 plays, such
as Polygon, were very popular.

Samuel, Year 13 student

DeFi- Decentralised Finance built on blockchain technology

DAO - Distributed Autonomous Organisations

Etherium- Decentralised, opeisource blockchain with smart contract functionality

EVM compatibility An environment that supports code execution I n an environment s
ERCG20 token- the standard used for creating and issuing smart contracts on the Etherium Blockchain

Layer 2 plays A framework that gets built on top of the blockchain needed for scaling

Polygon- An etherium token that powers the Polygon Network



From financial tips on Tik Tok to Reddit forums, Substack communities,
the personal finance Industry Is currently experiencing a wave of
democratisation and Gen Z is leading the charge.

More Information Is easily accessible than ever before and Gen Z is

willing to take financial risks that older generations shy away from,
causing a dramatic shift in the industry.

https://www.intuit.com/blog/wp-content/uploads/2023/01/Intuit-Prosperity-Index-Report_US_Jan-2023.pdf
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More Gen Z consumers say they feel
most like themselves 'online’ than 'offline’

Percentage of responses by generation:
Where do you feel most like yourself?
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Example:
In 2024, 3.7 million new videos

are uploaded to YouTube every
daycu KIF 04 Qa | NP2 dzy R
hours of video content. Or 30.95
years of content each day.
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Digital Nomad Haven: Unvelling the
Best Countries for Remote Workers

Aug 6, 2024

DIGITAL NOMAD HAVEN

UNVEILING THE  \ A"
BEST COUNTRIES

FOR REMOTE &=: ¥,
WORKERS




1. Costa Rica 2. Malta 3. Greece




