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Technologically enabled, highly personalised, low impact experiences









It’s a generational battle field



Key Generations in the Market in 2024

Baby Boomers (born 1946-1964)
Percentage of the consumer population: approximately 20%.
Characteristics: Increased purchasing power, and inclination towards choices based on quality and durability of products.

Generation X (born 1965-1980)
Percentage share: approximately 25%.
Characteristics: Financial stability, willingness to balance price and quality.

Millennials (born 1981-1996)
Percentage share: approximately 30%.
Characteristics: Strong orientation towards the digital world, preference for personalisation and experiences.

Generation Z (born 1997-2012)
Percentage share: approximately 20%.
Characteristics: High social awareness, inclination to seek authenticity and innovation.

Generation Alpha (born after 2012)
Percentage: growing, but less than 5%.
Characteristics: Early involvement with technology, the influence of millennial parents.



Reaching the peak
As of 2024, population size has peaked in 63 countries and areas, including China, Germany, Japan and the Russian Federation, and 
the total population of this group is projected to decline by 14 per cent over the next thirty years.

The average age of the population of the world is also increasing.
In 2030 the number of people over 80 will reach 265 million, surpassing the number of babies below the age of one.
By the late 2070s, the number of persons 65 years or older is projected to surpass the number of persons under 18.
This is in part due to the overall increase in life expectancy and decrease in mortality rates over the past three decades. By the late 
2050s, more than half of all global deaths will occur at age 80 or higher, a substantial increase from 17 per cent in 1995.



https://ourworldindata.org/grapher/population











Stats NZ currently projects that New Zealand’s natural population growth 
will fall 36% over the next decade nationally, with sharper increases 
expected in areas which are at a more advanced stage of structural ageing. 
Because our population is structurally ageing, migration only slows the 
ageing process, but doesn't stop it



Born between 1997 and 2012, Generation Z is the first generation not 
to know life without the internet.



DeFi, and the DAO model, is the best platform as it offers the best 

compatibility and interoperability with Ethereum. 

Most of the cryptocurrencies I deal in are based on Ethereum through 

EVM compatibility or an ERC-20 token. Last year, Layer 2 plays, such 

as Polygon, were very popular.
Samuel,  Year 13 student

DeFi - Decentralised Finance built on blockchain technology

DAO - Distributed Autonomous Organisations

Etherium - Decentralised, open-source blockchain with smart contract functionality

EVM compatibility - An environment that supports code execution in an environment similar to Etherium’s virtual machines

ERC-20 token - the standard used for creating and issuing smart contracts on the Etherium Blockchain

Layer 2 plays - A framework that gets built on top of the blockchain needed for scaling 

Polygon - An etherium token that powers the Polygon Network



From financial tips on Tik Tok to Reddit forums, Substack communities, 
the personal finance industry is currently experiencing a wave of 
democratisation and Gen Z is leading the charge.

More information is easily accessible than ever before and Gen Z is 
willing to take financial risks that older generations shy away from, 
causing a dramatic shift in the industry.

https://www.intuit.com/blog/wp-content/uploads/2023/01/Intuit-Prosperity-Index-Report_US_Jan-2023.pdf









Example:

In 2024, 3.7 million  new videos 
are uploaded to YouTube every 
day – that’s around 271,330 
hours of video content. Or 30.95 
years of content each day.













A town in Sardinia has launched a new scheme aimed at attracting digital nomads to come and live rent-free.

The Work From Ollolai (WFO) project’s goal is to showcase the opportunities available in emerging digital professions, and illustrate the 
change in the world of work since a shift to hybrid and remote roles during the pandemic.

This “cultural interchange” comes at a symbolic cost of a €1 ($1.07) payment per month and some time donated to teaching Ollolain locals 
about the new global work environment.

The scheme was dreamt up by Mayor Francesco Columbu and his brother Luca. The brothers grew up in the village before Luca moved to 
New York 15 years ago, returning to work in his hometown during the summers and over the Christmas periods.





Wellness & Retreat Tourism 
Few tourism trends are growing as rapidly 
as wellness and retreat tourism, 
according to the Wellness Tourism 
Market research report by Fact.MR.

The global wellness tourism market is 
expected to reach $2.3 trillion by the end 
of 2033. This kind of tourism can be 
described as being primarily motivated by 
self-improvement. It typically involves 
traveling in a way that contributes 
positively to a tourist’s physical and 
mental health or knowledge and 
awareness.

https://www.revfine.com/tourism-trends/#why-important



Transformative Travel
Transformative travel, or transformational travel, is 
one of the major tourism trends gaining traction at 
the current time and describes trips that are 
intended to inspire growth and create lasting 
change in a person. 

A strong emphasis is placed on learning, gaining 
new perspectives and making lasting lifestyle 
changes.
Many transformative travel experiences are 
organised by companies in the tourism industry 
and connect people from different cultures, so they 
can exchange customs and ideas.



Sleep Tourism Trends
Like wellness and retreat tourism trends, sleep tourism is a rapidly growing area of the tourism industry. The aim 
of sleep tourism is to gain high-quality sleep in sufficient quantity and return from the trip well-rested and ready 
to tackle everyday life.
This kind of tourism can take many different forms. Some sleep tourism destinations focus on meditation, while 
others prioritise soundproof rooms, an absence of technology and distractions, or rooms where light can be fully 
blocked out.



Indigenous Tourism
Many emerging tourism trends are geared toward 
making tourism more ethical, which includes the 
growth of indigenous tourism, which can be 
described as tourism experiences owned and 
operated by indigenous people. This helps to 
ensure these people benefit most from the tourism 
in their area.
For tourists, indigenous tourism provides exciting 
opportunities to take on new experiences in a way 
that is completely authentic. These experiences 
could involve staying in traditional 
accommodations, eating traditional foods, 
experiencing life in remote locations, or temporarily 
living as indigenous people live.



‘Destination Dupes’ refers to the 
practice of visiting destinations that 
offer similar experiences to more 
famous, often overcrowded locations, 
but with fewer crowds and at a 
potentially lower cost. It’s about 
discovering new places with a charm 
and beauty that rival their more popular 
counterparts. It caters to travellers who 
are looking for unique experiences 
without having to navigate the 
downsides of over-tourism.



‘Coolcationing’
This emerging trend, which involves embracing travel 
during cooler, off-peak seasons, offers a refreshing escape 
from the intense heat and crowdedness of traditional 
holiday periods.
The extraordinary heatwaves of 2023 have prompted 
travellers to seek more temperate and less crowded 
destinations, leading to an increased interest in off-season 
travel. This shift not only promises a unique experience – 
like enjoying the serene beauty of a beach town in its quiet 
winter months or participating in enchanting winter 
festivals – but also helps distribute tourist traffic more 
evenly throughout the year.







Thank you 
frances.valintine@academyex.com
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