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DOMESTIC VISITOR SATISFACTION (YE JUNE 2021)

This report provides an overview of New Zealanders’ most recent domestic leisure trip taken within the past 12 months prior to survey completion. The data

presents an aggregate view from surveys completed between July 2020 and June 2021 (meaning that the trip reported on may have taken place as far back as

July 2019 or as recently as June 2021). As such some travel experiences will have been impacted by the nationwide COVID-19 lockdown period that occurred

during March – May 2020, and the subsequent Auckland lockdowns that occurred during August – September 2020 and February 2021.



PROFILE OF LAST DOMESTIC OVERNIGHT LEISURE TRIP

Length of Trip:

1 Night 14% 14%

2 Nights 26% 24%

3 Nights 19% 20%

4 Nights 10% 11%

5 Nights 10% 9%

6 Nights 3% 3%

7 Nights (or more) 18% 18%

Average Number of Nights (Median) 3 3

YE June
2021

YE June
2020

MAIN REASON FOR TRIP

For a holiday or short-break

To visit family or friends

To attend an event held by friends or family (e.g. wedding, funeral, or reunion)

To attend an event held by someone else (e.g. a sporting event, concert or festival)

Other

3 in 4 New Zealand residents took an overnight 
domestic leisure trip in the past 12 months
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PROFILE OF LAST DOMESTIC OVERNIGHT LEISURE TRIP

Auckland 25% 21%

Wellington 14% 14%

Christchurch 10% 12%

Hamilton/Waikato 
(excluding Taupo and the Coromandel) 11% 12%

Rotorua 12% 11%

Bay of Plenty (excl. Rotorua) 9% 12%

Taupō 12% 10%

Northland 13% 11%

Canterbury (excl. Christchurch) 10% 10%

Queenstown 6% 9%

Hawke’s Bay 7% 8%

The Coromandel 9% 8%

Palmerston North & Manawatū 5% 7%

Dunedin 6% 7%

Taranaki 5% 6%

January 18% 19%

February 14% 14%

March 10% 9%

April 7% 8%

May 7% 6%

June 8% 8%

July 8% 8%

August 8% 6%

September 9% 8%

October 9% 11%

November 10% 9%

December 12% 12%
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OVERALL satisfaction

8.7 0% 0% 0% 1% 2% 4% 10% 22% 24% 36%

8.8 0% 0% 0% 0% 1% 4% 10% 22% 26% 36%

SATISFACTION BY AGE
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OVERALL satisfaction
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Experience vs. Expectation
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EXPERIENCE VS. EXPECTATION BY AGE
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50% of New Zealanders had their expectations exceeded 
on their most recent domestic overnight leisure trip
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COMMENTS (Q2 2021)

“It was ok, some good things and some boring things”

“The accommodation was terrible”

“Accommodation in NZ is extremely expensive & not value for money”

“There were no motel rooms available for me to rest”

“Poor hotel booking process, too expensive, not enough staff or facilities 
within the local restaurants etc, ski field couldn't cope with the amount 

of people.”

“The advertising was better than what we find”

“Bad service, restaurant was closed at an early time, couldn’t get to the 
hot pools because the key card given did not work”

“There is lots to do in Tauranga and I could have stayed longer.  I plan to 
go back over summer to this area.”

“it just felt amazing to get out of Auckland with family and friends and 
just enjoy our country one city at a time”

“I really enjoyed sightseeing through Central Otago. It was beautiful and I 
went to some places I hadn't been before. I had high expectations and 

they were met.”

“Accommodation was great; New Plymouth was a dynamic little city, 
and there were great walks in the beautiful National Park”

“We had no idea what to expect, and the people were just so friendly 
and the costs to stay was within reason, as everyone warned us that it 

would be expensive to stay in Queenstown.”

“Went to Six60 concert and spent time with family and friends it was 
awesome”

“Went with extended family and there was plenty for all ages.”

“Weather was nice. And I was visiting many places for the first time such 
as Wellington Museum, those many experiences made me feel great.”

“Shopping, Restaurant, sky city and accommodation all up to 
expectations”

“it’s a shame a lot of things were not open on Stewart island. but I really 
enjoyed it despite the rain ;) plus we had kiwis in the garden.”

“Went to Picton, thought it was only for the ferry terminals but was 
surprised at how much I enjoyed the place”
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NET PROMOTER SCORE (NPS)

70%
Promoters

7%
Detractors

= + 63
NPS

1% 0% 0% 0% 0% 3% 3% 7% 14% 17% 53%

0 1 2 3 4 5 6 7 8 9 10

NPS BY AGE

There has been a slow decline in the Net 
Promoter Score over the past three years

6 Mths Jan – June 2018: NPS +70
YE June 2019: NPS + 68
YE June 2020: NPS + 67
YE June 2021: NPS + 63
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CHANGES IN DOMESTIC TRAVEL BEHAVIOUR

Oct 20 –
June 21

Oct 19 –
June 20

MAIN REASON FOR TRIP

For a holiday or short-break

To visit family or friends

To attend an event held by friends or family (e.g. wedding, funeral, or reunion)

To attend an event held by someone else (e.g. a sporting event, concert or festival)

Other

Length of Trip:

1 Night 14% 14%

2 Nights 25% 23%

3 Nights 19% 20%

4 Nights 11% 11%

5 Nights 9% 9%

6 Nights 3% 3%

7 Nights (or more) 19% 19%

Average Number of Nights (Median) 3 3
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Auckland 24% 20%

Wellington 14% 14%

Christchurch 10% 12%

Hamilton/Waikato 
(excluding Taupo and the Coromandel) 11% 13%

Northland 12% 12%

Rotorua 11% 11%

Bay of Plenty (excl. Rotorua) 9% 11%

Canterbury (excl. Christchurch) 8% 10%

Taupō 11% 10%

Queenstown 6% 10%

Hawke’s Bay 7% 8%

Palmerston North & Manawatū 5% 7%

The Coromandel 9% 8%

Dunedin 6% 7%

Taranaki 5% 6%



CHANGES IN DOMESTIC TRAVEL

8.8 0% 0% 0% 0% 2% 4% 10% 21% 25% 38%

8.8 0% 0% 0% 0% 2% 4% 9% 21% 26% 37%

3%

47%

29%

20%

Oct 19 – June 20

3%

44%

31%

22%

Oct 20 – June 21

53% of New Zealanders had their expectations exceeded on their 

most recent domestic overnight leisure trip

Much better than I expected

Better than I expected

Just as I expected

Worse than I expected

Much worse than I expected

75.1%
Promoters

7.4%
Detractors

+ 68
NPS

69.5%
Promoters

8.5%
Detractors

+ 59
NPS

Oct 19 – June 20

Oct 20 – June 21
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NET PROMOTOR SCORE (NPS)



DOMESTIC VISITOR SATISFACTION TRACKING

Angus & Associates

(04) 499 2212

vip@angusassociates.co.nz

Tourism Industry Aotearoa

Bruce Bassett

bruce.bassett@tia.org.nz

https://www.tia.org.nz/resources-and-tools/insight/domestic-satisfaction-report
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